
WITH WATER QUALITY FOCUSED
EDUCATION & OUTREACH

FOR MS4 PERMIT COMPLIANCE

BRIDGING THE GAP



PERCEPTION
"That water is polluted. It's a
disgusting drainage ditch."

 
vs. 

 
"This is our river, rich in opportunity

and cultural heritage."



CONNECTION
CAN CHANGE PERCEPTION



CONNECTION
CAN CHANGE PERCEPTION



HISTORY

2003
LCG submitted an NOI and

was granted the permit

LPDES PERMIT 6
Lafayette Parish

Municipalities, University of

Louisiana at Lafayette,

Lafayette Regional Airport

CO-PERMITTES

1990's
for construction site run-off

control, illicit discharges, anti-

litter events, and household

hazardous waste collections

 PROGRAMMING



EDUCATION
PARISH-WIDE OUTREACH

Enviroscape presentations

and water quality

education

SCHOOLS

Site visits, presentations,

and informational

materials

PRIVATE SECTOR

Tabling at events and

PSAs

COMMUNITY-WIDE



ENFORCEMENT

...to the maximum extent practicable as required by federal and state law...

"...to provide for the health,
safety, and general welfare of
the citizens of the city-parish
and protect the environment..."

2007
LCG adopted and began enforcing a stormwater ordinance 



STATS

17,760
have seen our water quality

protection presentations

PEOPLE

124,311
Bill stuffers, brochures,

magnets, t-shirts, signage

PROMO ITEMS

406
Fairs, presentations,

orientation/annual training

for LCG employees

EVENTS



EDUCATION
THROUGH DYNAMIC PROGRAMMING

DIVERSIFICATION

Educational games and

related promotional items are

a fun way to learn about

pollution prevention

ENGAGEMENT

Students and adults benefit

from participating in games,

demonstrations, and related

contests

EVENTS TABLING

Attend employee trainings

and events, community and

non-profit events centered on

health or the environment



TRAINING

OUTREACH

INTERNAL ANNUAL & ORIENTATION | CIVIC GROUPS | PRIVATE SECTOR



OUTREACH

MEDIA & MARKETING

68,919
on the LCG Environmental

Quality Page in 2018

PAGE VIEWS

2,762
on Project Front Yard

Facebook page

FOLLOWERS



MARKETING

MEDIA & MARKETING

42
posted at bridge crossings and

riverside parks. The watershed

image/messaging is used in

many of our publications

WATERSHED SIGNS

50
signs installed along the Teche

and the Vermilion. This was done

through inter-agency efforts

MILE MARKER



OUTREACH

MEDIA & MARKETING

https://www.facebook.com/BayouVermilionPreservation/videos/2448493621893515/?acontext=%7B%22source%22%3A5%2C%22action_history%22%3A[%7B%22surface%22%3A%22page%22%2C%22mechanism%22%3A%22main_list%22%2C%22extra_data%22%3A%22%5C%22[]%5C%22%22%7D]%2C%22has_s
https://vimeo.com/297818066/c7e4ff2707
https://vimeo.com/297967802/476292f02d
https://vimeo.com/297970567/1d159ac022


PARTICIPATION

ANNUAL EVENTS



CONTESTS 

With a twist on storm drain

marking, we've use the Storm

Drain Art Contest to raise

awareness about storm drains

and water quality

Competition among students

and schools can increase

program interest. Using social

media and online voting pulls

the community in on the fun

This annual contest offers cash

prizes for 1st, 2nd, 3rd place

winners that is sponsored by

two local non-profits 

Anti-Litter
Poster

Contest

PARTICIPATION

http://www.lafayettela.gov/EQ/Pages/Storm-Drain-Art-Program.aspx


CONTEST WINNERS 

PARTICIPATION



CONTEST WINNERS 

PARTICIPATION



CONTEST WINNERS 

PARTICIPATION



SUCCESS

PROGRAM ELEMENTS INCLUDE

community

PARTNERSHIPS agency-wide

PARTICIPATION
thorough

DOCUMENTATION community

PRESENCE

media  & market ing

COVERAGE

brand

RECOGNITIONadaptive

PROGRAMMING

agency

FUNDING



THANK YOU!
QUESTIONS?

EnvironmentalQuality@LafayetteLA.gov

END

Kelia Bingham  │  Regulatory Compliance Officer

Jackie Vargas-Beitia  │  Regulatory Compliance Supervisor


